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Connecting users with  
library services



Connecting users with 
library staff



Online everyone's 
customers are your 
customers (university-related or not).

Suck it up.



Everything in today’s 
presentation is free 
unless you see this: ($)



Where do people look for 
addresses and phone numbers?

Make sure you’re in:
 AskCity
 Yahoo! Local
 Google Maps
 Microsoft Live Search Maps



Not Just a Map...



Get Listed in Library Directories



Search Engine Findability
 Search major search engines for variations 
on your library’s name
 Ensure that site is at the top
 Use major, minor, and metasearch engines
 Buy ads: Google AdWords, Yahoo! Smart 
Ads, Microsoft adCenter ($)
 Website search engine optimization (!!!!) ($)



URLs
 Have a short easy to remember URL

SpringfieldULibrary.edu vs.
SpringfieldUniversity.edu/Library

 Register multiple domain names ($)
SpringfieldULibrary.edu
SpringfieldUniversityLibrary.edu
SUL.edu
+ .org, .com, .net, .info



Community Events Calendars
 List library events and services in local 

community websites and calendars
 AmericanTowns.com 
 CanadaEventsCalendar
 BookSaleScout.com
 Artsopolis.com
 Upcoming.org
 Eventful
 Craigslist (maybe $)

 YourEventHub.com
 ImThere.com
 Going.com
 Down2Night.com
 BusyTonight.com
 Zvents
 LibraryThing Local



CraigslistCraigslist

EventfulEventful



LibraryThing LocalLibraryThing Local



Link Love
Ensure that your library has a presence 

on local websites.
 Are you linked to in the right places?

− schools
− adult education centers
− community groups
− local book stores

 Find out!  In Google & Yahoo!    
link:YourLibraryURLHere



Wikipedia
 List your library in Wikipedia on your 
town, county, and university  entries.

−  External Links
−  Main Text
− Talk yourself UP!



iGoogle Gadgets

 Create a search gadget for your catalog



Blog Search Engines
 Make sure library blogs are listed 

in blog search engines.
 Feed Submitter submits your feed to multiple sites.
 Robin Good’s list of where to submit your blog & 
feed: http://www.masternewmedia.org/rss/top55/ 
 20 Essential Blog Directories to Submit Your Blog To: 
http://tinyurl.com/2xf2xz
 RSS Specifications list of where to submit your feed: 
http://www.rss-specifications.com/rss-submission.htm  





Blog Geo Search Engines
List your library’s blogs on geographic 

blog search engines.
 Frappr
 FeedMap 
 Blogwise
 gFeedMap



Social Review Websites

 What are your customers saying about 
you?
 CitySearch
 InsiderPages
 JudysBook
 Yelp
 Local2Me





89!



Social Networking Sites
 What do your students, faculty, and staff use?
 MySpace, Facebook, Flickr, Ning, and others?
 Profiles – then what?
 Bulletins, flyers, groups, photos, notifications, 
wall alerts, etc. (some $)
 Facebook applications (search options!)

Library Success Wiki entry on 
Social Networking Software











Facebook Flyer image by Steve Lawson: 
http://www.flickr.com/photos/tuttlibrary/154657720

0

$10 = 5000 
Facebook Flyers to 
targeted audiences

Mount Saint Vincent University 
Library

Tutt Library

Facebook Flyer image by Stanislav Orlav: 
http://www.cla.ca/divisions/cacul/regenerations/2
008/01/libraries-on-facebook-should-we-or.html 



WiFi Directories
List your library in Free WiFi directories.
 WiFiFreeSpot
 WiFiHotSpotList
 WiFi411
 WiFinder
 JiWire
 Wi-Fi Zone



Local Blogs and Forums
 Monitor your community and offer info
 How to find local blogs

 Blogs by City
 Blogdigger local
 Metroblogging
 feedmap

Also consider: technology and continuing ed
 boards and Google and Yahoo local groups



Interacting – Be Real
 Initial entry should be gentle and           
   slow ... observe first
 Identify yourself
 Don’t intrude—but be available
 Have authentic interactions
 Don’t be heavy handed
 Show what you know



Expert Sites

List your staff as experts in various free 
expert-finding tools (maybe you’ll earn $!)

− AllExperts.com
−  Ziki
−  Illumio
−  Qunu

−  Yedda
−  FAQQLY
−  Otavo
−  Yahoo 

Answers





Email and RSS Subscriptions
Push out as much information as 

possible via e-mail and RSS
 Invest in newsletter software (maybe $)
 Get email addresses from ILS?
 Have paper sign-ups and promotions
 Catalog/account info updates
 Blog updates
 Calendar/events updates



Virtual Reality Connections
Consider being present in Second Life and 

other online games and environments.
 Second Life Info Island
 World of Warcraft

http://htgg2.stanford.edu/archives/2007/09/tea
ching_in_wor.html

http://libraryplayground.wordpress.com/200
7/02/11/hamilton-city-of-the-future/



http://flickr.com/photos/photolibraries/2318759571/



http://static.flickr.com/93/262303907_1cb0a7d0dc.jpg



Instant Messaging
 For more and more customers, IM is a 

primary method of communication. 

 It's not new. 
 It’s free, easy, and has a huge ROI.
 Choose an easy-to-remember screen name.
 Advertise, Advertise, Advertise.



Text Messaging
 Cell phones and SMS are now more 
popular than ever
 Offer both circulation notices and 
reference services via SMS ($)





Interactive Website
 Can people register for library cards?
 Can customers share their opinions about 
library services?
 Can customers rate and review items?
 Can customers have an online library 
identity?

Need full on 
staff buy-in





Make audio and video 
findable
Upload or list video with:
 YouTube
 Google Video
BlipTV
 Blinkx
 SingingFish
TeacherTube.com

Upload or list audio with:
 Yahoo Podcasts
 Podcast.net
 Podcast Alley
 Digital Podcast
 Podscope
 iTunes
 Odeo
 SingingFish

For more sites see: 
http://www.podcast411.c
om/page2.html



Three Nifty Tools for Audio and Video

 Everyzing ($) 
− Turns audio and video files into text
− Search Engine Optimization for audio and video 

content
 TextAloud ($) 

− Turns text into audio files
 Odiogo

− Turns text into audio files
− “Listen” button and embedded player for blogs



What are people saying about you?
To find blog posts, news stories, video, audio, and 

more that mention your library, use:
 Google News
 Yahoo News
 Ice Rocket
 Technorati
 Feedster
 Bloglines
 YouTube
 Flickr



Chitter on Twitter

 Updates - Microblogging  
 Be clear about what you’re sending

 Upcoming events?
 New resources? 

 
Guide to Twitter in Libraries by Ellyssa Kroski: 
http://oedb.org/blogs/ilibrarian/2007/a-guide-to-
twitter-in-libraries/ 



Lunar & Planetary Institute Library



And life goes on...
 Develop an online marketing plan with a 
budget of dollars and staff hours.
 Start with the easy things that you only 
have to do once.
 Move on to things that require maintenance.
 Duplicate content in multiple forums 
(Facebook, blog, Twitter) to save time.
 Keep your eyes open for new opportunities.



The list will go on...
and on...

and on...

Take it one day at a time.



Questions?

Sarah Houghton-Jan 
email: LibrarianInBlack@gmail.com 
im: LibrarianInBlack
web: LibrarianInBlack.net


